
Direct Competitors

Name URL Site Purpose
Primary 
Categories Content Types

Social 
Networks Strengths Weaknesses

Career Gear https:
//careergear.org/

"We provide 
professional 
clothing, 
mentoring and 
life-skills to help 
men in poverty 
become stronger 
contributors to 
their families and 
communities."

About Us, 
Success Stories, 
Programs, 
Referral Partners, 
Get Involved

Black and white 
photos, text, blog 
posts.

Facebook, 
Twitter, 
Instagram, 
LinkedIn. Twitter 
and Instagram 
frequently 
updated with 
events and 
success stories.

Clean, mobile 
friendly design. 
Up-to-date news 
throughout. Body 
copy broken into 
manageable 
chunks. Site 
purpose obvious, 
little to no 
irrelevant content. 
Numerous 
volunteer awards. 
Four ways to 
help.

Low-res hero 
images. 
Homepage hero 
needs 
explanatory text. 
'Contact Us' is an 
email link–who 
are we 
contacting? 
Donate just links 
to Paypal. 
Captionless 
photos under 
Connect With Us. 
Banner text ('we 
help men work, 
so families can 
work) covers 
body copy at 
some screen 
sizes. Press and 
Awards seems 
abandoned. 

Clothing 
Donations

https://www.
clothingdonations
.org/

"ClothingDonation
s.org is a service 
of Vietnam 
Veterans of 
America. We’ll 
pick up your used 
clothes and 
household goods 
at your 
convenience and 
use them to 
support programs 
that address the 
concerns and 
needs of all 
veterans."

Schedule A Pick 
Up, About Us, 
FAQs, Organizing 
Blog (Tales From 
The Closet, Quick 
Tips, Hoarders 
Help)

Text, photos, blog 
posts.

Facebook, 
Twitter, Pinterest. 
Twitter is actively 
updated (12 posts 
this month). 
Pinterest focuses 
on decluttering 
home spaces.

Bold, obvious 
icons. Short 
paragraphs, 
scannable copy. 
Effective visual 
hierarchy in 
mobile and 
desktop. Current 
blog posts.

Schedule A 
Pickup is hard to 
use–no indication 
what area they 
serve. Search by 
State is poorly 
organized. Body 
copy font weight 
too heavy. Some 
blog posts 
irrelevant to site 
content. Contact 
Us is a generic 
email form.



Dress For 
Success

https:
//dressforsuccess
.org/

"The mission of 
Dress for 
Success is to 
empower women 
to achieve 
economic 
independence by 
providing a 
network of 
support, 
professional attire 
and the 
development 
tools to help 
women thrive in 
work and in life."

About Us, Get 
Involved, Client 
Services, News, 
Blog, Contact. 
Also links for 
Donate, Change 
Language, Sign 
In

Text, images, 
blog, interactive 
map, occasional 
video.

Facebook, 
Twitter, 
Instagram, 
Pinterest, 
YouTube, 
LinkedIn. Twitter 
and Instagram 
updated quite 
frequently, 
YouTube 
occasionally. 
Pinterest seems 
abandoned.

Multiple ways to 
get involved. 
Mission is 
obvious. Robust 
contact page. 
Numerous 
success stories, 
examples of the 
organization's 
impact.

Desktop version 
more successful 
than mobile–
vertical spacing 
issues, image 
distortion, text 
legibility over 
images. Blog 
visually 
inconsistent with 
rest of site. Logo 
and tagline are 
vague. Choose 
language is 
hover-based, 
hard to use.

Loved Twice https://lovedtwice.
org/

Unclear! Maybe 
"Loved Twice 
believes every 
newborn girl and 
boy deserves to 
have clothes for 
their first year of 
life — one of life’s 
basic 
necessities."

Home, How To 
Help (Give 
Clothes/Time/Mo
ney, Host a 
Clothing Drive or 
Mini Fundraiser), 
About Us, 
Gallery, Thanks.

Text and images. Facebook and 
Twitter. Twitter 
updated 
frequently.

Logical color 
palette. 'Our 
progress' adds 
legitimacy to 
home page. 'You 
can help by 
donating' is 
prominent and 
informative, 
though not 
obviously 
clickable. Media 
and corporate 
sponsor pages 
are useful 
(though badly 
named)

Mission not 
immediately 
obvious. No 
mobile version. 
Body copy small, 
with lengthy 
paragraphs. 
Confusing nav 
names. Donate 
Clothes page 
lacks 
organization.

Soles 4 Souls https:
//soles4souls.org/

"Providing shoes 
to people who 
need them most. 
Because a good 
pair of shoes can 
help someone 
step out of 
poverty."

Our Impact, Get 
Involved (Give 
Shoes, Donate, 
Travel, Join The 
Conversation, 
Business), About 
Us, Give Shoes, 
Donate

Text, images, 
video, integration 
with social 
networking

Facebook, 
Instagram, 
Twitter, YouTube, 
Google Plus, 
Pinterest. Very 
active on 
Instagram, 
Twitter, YouTube. 
Pinterest less so.

Mission obvious, 
good photos, 
robust About Us 
page, 
professional 
donation form.

Overuse of 
centered copy. 
Mobile navigation 
lacks hierarchy.


